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Downloadable Brochures

- Be Seen To Be Green:

SUSTAINABILITY
IN TOURISM

1111

Other Strategies & Plans

Strategy

‘Sustainable tourism’ encompasses the
environmental, economic and socio-cultural
aspects of the tourism industry. The World
Tourism Organisation defines it as the
development of a tourism product that
“‘meets the needs of present tourists and
host regions, while protecting and
enhancing opportunities for the future™

The size of Victoria's tourism industry can
have a significant impact on the natural and
cultural environment. Creating a balance
between the interests of tourists, host
communities and the environment - and
recognising mutual dependency - requires a
special approach to guarantee the
industry's long term future.

Sustainability in Tourism

Victoria's estimated 100,000 tourism-related enterprises have a central role to play in fostering
sustainable tourism; through sustainable practice in investment, production, employment and
marketing.
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Accommodation
Attracti
IO Svitch off lights,
Tours
be vater vise,
WHAT CAN YOU DO? and reduce and
Travel smarter recyle rubbish
Have a car free day more =
Minimise your
footprint TRAVEL SMARTER
Volunteer Reduce your |
greenhouse gas
emissions while
travelling
Wherever we go and whatever we do, we have an impact. Fogce
But you don't have to stay at home with last year's holiday HAVE A CAR FREE DAY
snaps to be green. Being a green traveller simply means Pane thacarard
treating resources, such as water and energy, with the same travel on foot, by
consideration as you would at home. == bike or on public
’ ) ) transport
If we can adjust our travel attitudes and general habits so more >
that we incorporate simple things like using local products
and car-free days naturally inte holiday arrangements, we PUT VICTORIA ON YOUR TABLE
can make a real difference. Taste regional
produce at
Being greener during your holiday doesn't have to be a farmers' markets
hassle, or mean that you won't enjoy your visit, it just helps and local eateries
to ensure ;hat YOoL:-Car:come back to enjoy the same things [Local produce - Photo: Daylesford Macedon Produce |
time and time again. LEND A HELPING HAND -
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